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11 Things to Do When Your 
Company is Faced With a Recall
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“Toy retailers that are best able to 
respond to queries about toy safety and 
the recalls should have an advantage.”

C. Britt Beemer, America's Research Group 
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Financial Impact of a Recall
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#1:  Create a Paid Search 
Campaign

• Create campaign on search engines
– Create recall landing page
– Google, Yahoo!, MSN, Ask
– Industry specific engines (e.g. GlobalSpec, 

Business.com)
• Select brand and product specific terms
• Bid aggressively

http://www.globalspec.com/Advertising/Marketing_CPC
http://www.business.com/info/ad_products/pay_per_click_featured_listing.asp
http://www.siteedgeagency.com/
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Mattel’s Ad on Google
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Don’t Let This Happen to Your Brand

Recall Info?
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From Two Years Ago!?
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#2:  Domain Names

• Use bulk domain name registration service 
(e.g. BulkRegister, DomainsNext)
– Register correct and incorrect spellings

• Redirect traffic to appropriate page on site

http://bulk.enom.com/bulk/corporate.asp
http://www.domainsnext.com/multiregistration.htm
http://www.siteedgeagency.com/
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#3:  Recall Link on Your Homepage

• Above the fold
• Stand out
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#4:  Video 

• Top brass addressing public
• Post to YouTube, Digg, Yahoo! Video, 

shortbrain, vsocial.com etc.
– Tag with relevant keywords

• Consider video advertising 
– Atlas Media Console, SpotXchange
– Target your demographic

http://www.youtube.com/
http://www.digg.com/
http://video.yahoo.com/
http://www.shortbrain.tv/sbhome.html
http://www.vsocial.com/engage
http://www.siteedgeagency.com/
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#5:  Online Press Release

• Search engine optimized
– Keywords in paid search campaign
– Embed video
– Link to recall landing page

• PRWeb, Vocus

http://www.prweb.com/destination.php?awsrc=prwebsearch_fp&gclid=CL6Fury6x48CFSIZWQod7Ve-YQ
http://www.vocus.com/content/index.asp
http://www.siteedgeagency.com/
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#6:  Online Media Buys

• Consider replacing traditional creative with 
recall message

• Google (content & site-targeted), Yahoo!, 
Advertising.com,  ValueClick Media, 
Tribal Fusion

https://adwords.google.com/select/Signup1/index.html
http://advertising.yahoo.com/central/marketing/services.html
http://www.advertising.com/index.php
http://www.valueclickmedia.com/adv_display_advertising.shtml
http://www.valueclickmedia.com/adv_display_advertising.shtml
http://www.tribalfusion.com/
http://www.siteedgeagency.com/
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#7:  Radio & TV
• Google radio

– Targeting by DMA, genre, demographics, 
daypart

– Mixture large and small stations
– Mention recall URL twice in :30 slot

• TV
– Commercial production from $500
– From low to mid $20s per spot
– Recall URL in spot

http://www.mpowermedia.com/index.html
http://www.spotrunner.com/
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#8:  Influencer Bloggers

• Use BlogAds or PayPerPost to identify top 
bloggers within your target market

• Monitor bloggers
– Do-it-yourself
– Use a service

• Share your story

http://www.blogads.com/
http://www.payperpost.com/
http://www.cyberalert.com/blogmonitoring.html
http://www.siteedgeagency.com/
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#9:  Your Corporate Blog

• It’s not business as usual
• Consider supplementing existing blog with 

a recall specific blog hosted on WordPress
• Share your plans

– Open up for comments & questions
– Respond, be transparent
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#10:  Advertise on Blog Network

• Pick network with demographics similar to 
your customer base

• Link directly to your recall landing page

http://www.siteedgeagency.com/
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#11:  Saturate the Media

• Nimble
• Quick
• Comprehensive
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Additional Resources

• CPSC “Good Practices”
• CPSC Website Notification Guidelines
• CPSC Recall Handbook
• CPSC Office of Compliance 301-504-7913 

or at sect15@cpsc.gov

http://www.cpsc.gov/businfo/pscgood.html
http://www.cpsc.gov/businfo/webnote.html
http://www.cpsc.gov/businfo/8002.html
mailto:sect15@cpsc.gov?subject=Re:%20%20Recall%20Question
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